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Where are you hopping from?

CHAT



Agenda

1. Getting Started in M2

2. Navigating your troop dashboard

a) Girl Roster

b) Nut Order Card Entry

c) Reports

3. The Girl Experience

a) Information packets

b) Login Infor

c) Rewards

4. Customer Service – Who to Call
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Michele Gina  

Your Hosts Today
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IMPORTANT DATES

IMPORTANT DATES

August 10 - Volunteer Access to M2 (the Fall operating system) - Ongoing

August 12 - Volunteer Overview/Training – 6:30 pm via Zoom - Today

August 14 - Volunteer Overview/Training – 6:30 pm via Zoom

August 15 - Girls Get Nutty – Virtual Rally – 10:30 am & 1:30 pm

August 17  – Go Day - Girl Access

September 11 - Last day for everyone to enter paper orders into M2OS

September 13 – End of Sale – Online and In-Person

October 1 – ACH #1 – 50% of what is due to council – taken via ACH from troop 

bank accounts.

October 1 – 13 – Online girl delivery nut items and girl rewards begin shipping via 

Fed Ex from Minimus Brand (our distribution warehouse) to troops.

November 5 – Final ACH - 100% of what is due to council – taken via ACH from 

troop bank accounts.

Please complete the Fall 2026 Troop Coordinator Agreement – For M2 Access

https://www.cognitoforms.com/GirlScoutsOfCaliforniasCentralCoast2/Troo
pProductProgramCoordinator20262027

Fall Program Begins

August 17, 2026

Fall Program Ends

September 13, 2026

https://www.cognitoforms.com/GirlScoutsOfCaliforniasCentralCoast2/TroopProductProgramCoordinator20262027
https://www.cognitoforms.com/GirlScoutsOfCaliforniasCentralCoast2/TroopProductProgramCoordinator20262027


Scientific Name: Macropus rufus

Life Span: Up to 23 years

Maximum Jump Height: 10 ft

Maximum Jump Length: 30 ft

Weight: 200 pounds

Fun Facts:

• Kangaroos use their strong tails for 

balance while jumping. They are the 

tallest of all marsupials, standing over 

6 feet tall.

• Kangaroos live in Eastern Australia in 

small groups called troops or herds 

(“mobs” by Australians), typically 

made up of 50 or more animals.

• Female kangaroos sport a pouch on 

their belly, made by a fold in the skin, 

to cradle baby kangaroos called 

joeys. 

• Newborn joeys are just one inch long 

(2.5 centimeters) at birth, or about 

the size of a grape.

Explore the Fun…Meet 
the Kangaroo



Troop Proceeds
Troop proceeds or troop funds, are monies earned by the girls in a troop for the 
troop, for express purpose of their Girl Scout experiences. 
As a reminder, per the IRS, girls do not earn money, in a shape or form, like a 
gift card, or “troop” voucher. All funds are earned by the troop for the troop.



Volunteer Level Access
Enabling the troop experience
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Welcome to Your Campaign

Volunteers will receive an 
email invitation from M2OS 
beginning 8/10 if the are the 
current Troop Coordinator in 
MyGS or the Troop Leader.

The link embedded in the 
email is unique to the 
volunteer, you, to set -up your 
troop dashboard.

After login, volunteers can 
return to council’s M2OS 
landing page



Landing Page 
https://www.gsnutsandmags.com/gsccc

All Volunteer login via the 
purple “Visit Admin Site”
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Landing Page 
https://www.gsnutsandmags.com/gscccIf you hold one or more role in 

the council, Troop and Service 
Unit you can use the same 
email login and choose either 
one upon entry,

Once you are on the dashboard 
You can toggle from the top 
right side of the screen. 



Troop Access Getting Started

Once you have logged in you can navigate 
your troops dashboard.

There are also M2 Videos, these are short 
videos on our website if you need a quick 
reminder

First Thing to Do:

The Troop Video  can 

be viewed at anytime.

Fall Program Central

The Default video here lives on all the girls dashboards, you can 

create a fun troop one, which will then be on their dashboard, which all 

customers can view. However, if a girl creates her own and uploads to 

her dashboard, it will override the default or troop one.

https://www.girlscoutsccc.org/en/cookies/fall-product-program.html


The girls in your troops, and their corresponding adult are also loaded into the system. 

You can add additional adults to the system. 

Example: Michele’s grandma wants to be in the know. 

You can also send emails in 

Spanish. In the whole system 

can be viewed in Spanish.

Approve Parent/Adult Emails and Adding Additional Adults.





M2 – Additional Items 

• Order Extra Troop Product

• Reports

• Payments
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Your troop can order extra 
products for girl delivery. 
The troop is financially 
responsible to council for 
them.

Note: if you want these to 
count towards any girls sale 
total, they have to be 
allocated to the girl by 
September 13, 2026.

If not, they will be on a 
separate product delivery 
ticket and payment from 
customers will be the 
responsibility of the troop.
i.e. Cash, Venmo, Zelle, etc.
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Girls may have nut order 
card items, that they did not 
use the M2 system for 
payment for. These items 
will be items the girls will 
need to or have collected 
funds for (not in M2, like 
cash or a check).

The family has the option to 
enter these items from the 
girl dashboard, or you can 
enter them from the troop 
dashboard.  All of these 
items must be entered by 
September 13 to count as 
sales for the girls and for 
you the troop to receive 
proceeds.



There are many reports you can pull under “special reports”

But if you just want a snapshot of your troops sales, click on 
the summary report.

For 2026 this has the added troop supplemental proceeds. 
This is where the $10 per girl will be visible for all girls who 
sell $300 and are registered for 2027 will appear. This also 
reduces your financial liability to council.

Reports
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• Rewards are automatically calculated for girls

• To view rewards, choose the Rewards link from 

the Troop Dashboard

• If girls didn’t make choices, volunteers can make 

reward selections for them

• Detailed reports of earned rewards available under 

Reports link or through the Delivery Tickets link.

• Reminder: All girl rewards will be with their girl 

delivery nut items. Which will be sent to troop 

directly.

• Both the troop and family get notifications that a 

reward items needs some action. Please do not 

make me choose for you.

Note: when viewing the reward list, anything with a 

Triangle icon, means a choice needs to be made. We 

cannot close out our sale until this is complete.

Rewards
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View troop financial information 
at a glance including:

• Gross sales
• Total paid online by 

customers
• Total proceeds earned
• Balance due council
• Girl payments (if entered by 

troop)

Troop Banking & Payments



Girl Online Experience
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Girl Scout – Fall Packets

Coming Directly to Girls 

This will include the following items.

• Fall Order Card (which has rewards items)

• Fall Flyer – Dates and Information (like this one)

• Marketing Guide

• Product Flyers

Fall Product Program

https://www.girlscoutsccc.org/en/cookies/fall-product-program.html
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GSCCC Top Selling Items

#1 - English Butter Toffee
#2 - Dark Sea Salt Caramels
#3 - Chocolate Covered Almonds
#4 - Peanut Butter Penguins
#5 – Peppermint Bark Rounds

In Person 
16 Delicious Nut and Candy 
Options to choose from. 
Price Range - $10 - $16

On-Line – Direct Ship
These 16 items plus an additional 9 
items

1 new items this year
• Seasoned Salt Snack Mix
2 Returning Favorites
• Peppermint Bark Rounds
• Chocolate Covered Pretzels
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GIRL REWARDS

Rewards are cumulative 

and are earned by 

individual Girl Scouts.

Rewards are earned by 

total items sold, 

including care to share.

CHAT



Reminder your girls address needs to be entered into M2 and 

correct. These patches go into production as soon as they 

are earned and get mailed directly to the girls from M2. Crossover patches mail out mid to late July, early August.
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The M2OS (M2) system is where all of 
us….girls, leaders and the council do 
our Nutty business.

Girls – all they  need to do is register, 
login and launch their Fall Campaign.

There is a short video of what to do!

Login and Register
Set-up their profile – Their information

Families – the information is also on our 
website – under Cookies+ - Fall Product 
Program Central!
Fall Product Program Central (girlscoutsccc.org)

Step 1 - Register in M2

Starting – August 17, 2026

www.gsnutsandmags.com/gsccc

https://www.girlscoutsccc.org/en/cookies/RGS.html
http://www.gsnutsandmags.com/gsccc
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The GIRL
 EXPERIENCE Girls, must create an account, every year, even if they had a login last 

year to get started in the Fall “Back to Troop” Program.

Then they can Login and get started setting up their 2026 campaign.

Step 2 -  Log into M2
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The GIRL
 EXPERIENCE

Step 3 – Setting Up Your Dashboard

They will need to enter, agree to and complete several things to get 

their dashboard set-up and get ready to launch their campaign.

After they choose “Create an Account”

You (and by you, we mean their adult) will need to enter your zip code first; this 

will make sure the girl is  in the correct council.

Next: The adult will need to agree to the Parent/Adult Responsibility Pledge.

Then: Then the adult will need to agree to the Girl Participant Pledge on the 

girls’ behalf, so make sure the girls read it or have read to them, so they know 

what you are agreeing to.

Next Screen: Enter their Troop #. This will find the Girl Scout in the system.

Not found, no worries it will still add you to the system. Our team will get you to 

the right place

Watch the girl participation video. This will walk you through the whole process.

Final Step: Set up goals. The girls can enter their Goals, which let their 

customers know what being a Girl Scout means to them.

Here Comes the fun!
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Step 4 – Create Your Avatar

Creating an Avatar is one of the most fun things we can do in the 

system. There are over a million combinations of things we can do.

• Uniforms – old and new version

• Shoes – boots, slippers and sandals

• Hair styles and colors

The great thing is this avatar shows up everywhere.

• On their dashboard

• In your troop photo

• When they send info out to their customers

• On their earned personalized patch
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GIRL’S DASHBOARD

Additional emails/social media/texts

Girl’s avatar room with virtual rewards & troop photo

Manage nut card order entry

Share Your Site

Sales reports
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Girls Have 6 Storefronts



31©2026 Girl Scouts of the USA. All Rights Reserved.  Not for public distribution.

Fixed Direct 
Shipping Costs

Nuts/Chocolates 
only

2026 Shipping Chart

Quantity Shipping

1 to 2 $14.00 

3 to 4 $18.00 

5 to 6 $21.00 

7 to 8 $24.00 

9 to 10 $30.00

11 to 24 $35.00

UPS Ground Additional Costs after above fees

Add Ice $2.00

2nd Day Air $20.00

2nd Day Air with Ice $22.00

New for 2026 – Direct Ship Only
Customer orders nut items online
They are offered one of these three items at no 
additional shipping rate.
So, if they order 2 items they can choose one of 
the three “free ship” items, for no additional 
shipping cost.
So, if they order 2 Peanut Butter Penguins, they 
can choose a Fruit Slice and instead of $18 in 
shipping in will be $14.
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Social Media YES, YES, YES

• To friends and family 

• On closed event sites 

• Your own closed sites

• Advertisement sites

Social Media NO, NO, NO

• On Garage Sale Sites

• Craigslist, Next door (selling)

• On open event sites

• On buy – sell sites

• Anything that has a $

Can I post a flyer in my community – Yes

• As long as you only use your QR code

Can I advertise my sale anywhere within 

your Service Unit area. - Yes

CHAT





FallProductProgram  
Customer Care

GSCCC – info@girlscoutsccc.org

Can:

• Add or remove troops, girls and 

product (girl delivery only)

• Reset passwords

• Assist with reports

Can not:

• Check online or magazine 

orders

M2 Customer Care

Can:

• Tech support on M2 system

• Check online orders

• Check magazine orders

Can not:

• Add or remove troops, girls or product

mailto:nfo@girlscoutsccc.org
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