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Fall Product is a council-sponsored program that combines 
educational activities with money-earning opportunities for troops. 
Fall Product Program is directed toward family and friends—those 
closest to Girl Scouting—and enables troops to earn start-up money to 
start their new Girl Scout year right! Girls can earn amazing rewards 
while helping their troops earn funds to power amazing experiences. 
Along the way they’ll pick up important skills like goal-setting, 
decision-making, money management, people skills, and business 
ethics. While your friends and family can renew their magazine 
subscriptions and order delicious nuts, chocolates, and candies to 
enjoy, you’ll be earning awesome prizes, powering future community 
projects, funding new Girl Scout experiences, and running your 
own business. Use this guide as a digital resource to help you cruise 
through Fall Product like a pro!

Welcome to the 2021 Girl Scout Fall Product 
Program! Join us for another season of skill-building, 
entrepreneurship, and fun!

2021 Fall Product Program 
Digital Promotional Toolkit

Sharing Fall Product on Social Calendar
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Share your fall product excitement with us on social! 
Tag us in your fall product posts @girlscoutsccc (Instagram, Twitter) or @girlscoutsCAcentralcoast (Facebook)

Social Media Takeover: Girl Scout Style

Social media is a great way to promote your fall product 
business! We’ve included graphics so everyone can share 
their fall product experience while highlighting the 
program on their social pages.

Share and pair your graphics with the sample messaging 
and best practice tips provided to generate engagement. 
Spark anticipation with graphics, letting people know 
it’s almost Fall Product Program time—then keep the 
fall product momentum going until the last day of 
the program! Top off fall product season by thanking 
everyone for their support and celebrating a job well 
done!

Say It With #Hashtags

A hashtag is a popular symbol used in social media to make it easier for users to find posts focused on a 
common topic. Users create hashtags by placing the hash sign (#) in front of a word or unspaced phrase. 
Use hashtags on Facebook, Twitter, and Instagram to reach a larger audience.

Facebook

Facebook is a popular 
space to share engaging graphics 
with catchy messaging. On 
Facebook, limit your use of 
hashtags to three or less in a 
post—too many hashtags make 
posts difficult for users to find 
when searching for keywords. 
Include a hashtag with a word 
or phrase that is important 
to your message: It’s time 
to stock your cabinets with 
#GirlScoutFallProductProgram 
#girlscoutsccc!

Twitter

Twitter is a fun space to share 
short messages in a fast-paced 
environment. You are able to 
share a message containing 280 
characters along with an image. 
Use a hashtag on words that are 
most relevant to your message. 
Including a hashtag on words 
like #GSNutsandChocolates 
or phrases like 
#NutsandChocolatesTime will 
make your post more searchable. 

Instagram 

Instagram is a great space to 
share eye-catching images 
with followers in a creative 
and colorful way. Fill your post 
with 7-10 relevant hashtags. 
During fall product season, 
think about using words and 
phrases that help tell your story. 
For example, you might create a 
post that says, “It’s time to help 
#GirlScoutTroop1234! Visit our 
#GirlScoutFallProduct booth to 
get a package.”

https://www.facebook.com/girlscoutsCAcentralcoast
https://twitter.com/girlscoutsccc
https://www.instagram.com/girlscoutsccc/
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Sample Messaging:

• The weather might be cooling down, but the Fall Product Program is heating up! Ask me how you can 
support my troop through ordering magazine or delicious nuts, chocolates, and candies! #GirlScoutsCCC

• Can’t wait for cookies? Satisfy your sweet tooth with the Fall Product Program! With your purchase of 
magazines, nuts, chocolates, or candies, you’ll help my troop power amazing experiences for the new 
Girl Scout year. Ask me how!

• My favorite fall product? The ________! Check out even more tasty treats that will help my Girl Scout 
troop accomplish amazing things this year. Ask me about the Fall Product Program!

• This year, my goal is to reach (insert your sales goal $) to fund (insert what you will use your troop’s 
earnings for) during the new Girl Scout year! You can help me reach my goal with the purchase of 
magazines, nuts, or chocolate through the Fall Product Program. Ask me what my favorites are!

Fall Product Program Countdown social posts graphics

Click on a graphic to open it then save to your desktop or phone to use on 
your own accounts

Get the Fall Party Started On Social Media

https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/Fall%20Product_Countdown_They're%20here.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/Fall%20Product_Countdown_1%20Day.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/Fall%20Product_Countdown_2%20Days.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/Fall%20Product_Countdown_3%20Days.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/Fall%20Product_Countdown_4%20Days.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/Fall%20Product_Countdown_5%20Days.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/Fall%20Product_Countdown_6%20Days.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/Fall%20Product_Countdown_7%20Days.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/Fall%20Product_Countdown_8%20Days.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/Fall%20Product_Countdown_9%20Days.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/Fall%20Product_Countdown_10%20Days.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/Fall%20Product_Countdown_11%20Days.png
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• Using social media to reach your customers? Ask your friend and family to share your posts, forward 
your emails, or tell their friends about the Fall Product Program! Spreading the word is now as easy as 
clicking “share!” 

• Educate, inspire, and entice your potential customers by sharing more about your goals and how you’ll 
use your proceeds. You can even try recording a video to let people know about all the skills you’re 
learning and what you want to accomplish! 

• Have a satisfied customer? Ask them for a testimonial! Collect and highlight these customer stories 
on your social media to show that purchasing from you is a good investment, just make sure you ask 
permission first!

Tip: Check out more Fall 2020 Selling and Safety tips here.

Social post or profile picture Social post or profile picture Social post or profile pictureSocial post or profile picture

• Girls of all ages should partner with their parents or guardians to develop a plan to safely market their 
business online. Although your parent/guardian should do the posting for you if you’re under age 13, all 
girls should have a hands-on role in marketing their business.

• Make sure your marketing materials don’t reveal your personal contact information (like your address, 
school, or last name).

• To protect your personal identity, never directly message people you don’t know online or through 
social platforms.

• When creating marketing content or materials, remember to get permission to use any images, songs, 
content, or ideas that come from someone else. When in doubt, create your own! 

Smart Marketing Strategies

Safety Tips

https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/pageForms/Fall_2020_SellingAndSafetyTips.pdf
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/FallProduct_ProfilePic_1.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/FallProduct_ProfilePic_2.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/FallProduct_ProfilePic_3.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/FallProduct_ProfilePic_4.png
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Elavator Pitch - It’s Your Time to Shine

So what is an elevator pitch? 

A short, practiced sales speech is often called an “elevator pitch,” and is used by many successful sales 
people. Imagine you are in an elevator with a potential customer. How will you quickly convince a 
customer to buy fall product from you before the door opens and the customer is gone?

Sales Tip: Write your own elevator pitch with this template.

Don’t forget to include the important points but to also add some personal touches, such as 
mentioning your favorite products. Share why you participate in the Fall Product Program and 
how it helps you and your troop participate in awesome programs!

Example elevator pitch: 

“Hi, my name is Daisy. I am in 6th grade and I am participating in the Girl Scout Fall Product Program. 
I’ve been selling fall product now for 6 years. This year, my goal is to sell 400 fall product items. With 
the profits from my sale, my troop will be setting up a literacy mentoring program for elementary 
school students in the community and providing them with books to read at home. Would you be 
willing to buy a few cans of nuts, candy and magazines to help me meet our goal?”

Once you have crafted your perfect elevator pitch practice on your adults at home!

Videos

How to register online for the Fall Product 
Program:
https://youtu.be/CJ44cZaM1NU

How to enter emails and add more:
https://youtu.be/qbTmab5plPc

Training and Resources

https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/pageForms/ElevatorPitch.pdf
https://youtu.be/CJ44cZaM1NU
https://youtu.be/CJ44cZaM1NU
https://youtu.be/qbTmab5plPc
https://youtu.be/qbTmab5plPc
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Zoom Fall Product Party - The Sale

After many months of being at home, we’ve become digital pros when it comes to connecting with 
our friends and family. You don’t even need to leave your house to be a successful entrepreneur – with 
a phone, laptop, or tablet you’ll have everything you need right at your fingertips! By taking your sale 
virtual, you have access to an even bigger audience of potential customers. Connect with your loved ones 
by inviting them to a Zoom call to share more about the product, your goals, and how they can support 
you! Don’t forget to throw on your Girl Scout vest or sash before your big debut!

Tips for structuring your call:
• Greet your customers and thank them for joining your Zoom call.
• Share your goals (Personal and Troop’s).

• How did you decide on your goal? How do you plan on reaching it? 
• Share how your troop plans to use the proceeds.

• Do you or your troop have any fun trips or exciting projects you plan on using your proceeds for? 
Share about it!

• Ask for the sale (ask them to buy Fall Product).
• Tell the customer a little about the products. 

• What kind of products might someone like if they’re a fan of peanut butter? How about some-
thing for the caramel-lovers? Don’t forget to share your favorite product, too!

• Suggest donating product to our “Care to Share” program where these products can be donated to 
our troops and first responders.

• Close the sale (sell them the fall product).
• Share your custom URL and M2 virtual “storefronts” with the customer.

Nuts and Candies Storefront Magazines Storefront

Selling Face-to-Face Virtually
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Before your Zoom call: 

Invite your friends and family to the Fall Product Zoom Party! Get your adults to help send out email invitations. 

Subject line: You’re Invited! 

Hi ___________,

Everyone knows we sell cookies in the winter, but did you know we also sell nuts, chocolate, and magazines 
in the fall? The Fall Product Program is a great way for my troop to earn startup money without having to 
wait until cookie season. You can help fund amazing experiences for our new Girl Scout with your purchase of 
magazines, nuts, or chocolates! 

This year, my goal is to reach _________ (insert your sales goal amount, reward you’d like to earn, etc.). With our 
earnings, my troop plans to ___________ (insert a service project you’d like to complete, workshop you want to 
attend, next trip you want your troop to go on, etc.). 

Out of all the fall products, my favorite is the __________, but there are so many more to choose from! I can’t wait 
to tell you about all of the delicious treats we have to offer in my upcoming Fall Product Zoom Party! 

Join me on (Date) at (Time) to learn more about my Fall Product Program and how you can get involved! Thank 
you for supporting me on my Girl Scout journey, I can’t wait to see you then! 

Sincerely, 

(Your Name) Zoom Help:
Find how to set up and host 
a Zoom meeting here!

After your Zoom call: 

Send a follow up email thanking your Zoom Party attendees for their time. 

Subject line: Thank You for Your Support!

Hi _____________,

Thank you so much for attending my Fall Product Zoom Party! I hope you were able to learn a little 
more about my goals and the tasty fall product we have to offer! 

If you’d like to support my troop this year, you can place your order of magazines, nuts, or chocolates 
by (include your personal selling link or let them know the best way to purchase).

Don’t forget! You can still help me reach my goal while also supporting first responders and troops 
overseas through the Care to Share Program! Your donation will help my troop power amazing 
experiences while brightening someone’s day. Help us show these heroes our appreciation by gifting 
them a sweet treat! 

Thank you for your support! 

Sincerely, 

(Your Name)

Email Invitations & Follow Up!

https://support.zoom.us/hc/en-us/articles/201362613-How-Do-I-Host-A-Video-Meeting-


9 Girl Scouts of California’s Central Coast 2021 Fall Product Program

Care to Share Donation Program
Girl Scouts are experts at giving back, let your 
customers know how easy it is to do the same 
through the Care to Share Donation Program! Care 
to Share, a virtual way to support Girl Scouts, allows 
girls to sell fall products as a service project without 
having to handle or store actual boxes of product. 
This program benefits Girl Scout troops and councils 
while supporting the patriotic care packages sent to 
members of the armed forces serving overseas and 
local first responders. 

Girl Scouts of California’s Central Coast partners with 
local military and community organizations to provide fall product to those who serve us. Products 
will be included in patriotic mailings or delivered to community police and firefighters! Products 
can be donated virtually through online donation or when Girl Scouts are selling directly. Visit www.
girlscoutsccc.org/caretoshare for more info!

Social post or profile picture Social post or profile picture

Care to Share

http://www.girlscoutsccc.org/caretoshare
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/FallProduct_ProfilePic_CaretoShare_1.png
https://www.girlscoutsccc.org/content/dam/girlscouts-girlscoutsccc/documents/FallProduct_ProfilePic_CaretoShare_2.png

